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Consider who: 
· Has access to social media 
· Will be creating content to be shared on social media 
· Will be contacted for safeguarding concerns and advice 
· Coordinates communications offline
· Is responsible for your website
· Who you will go to for tech support if anything goes wrong
	Team Member
	Role 
	Responsibility 
 
 
	Contact 

	 Tina Gowers
	 Safeguarding Officer
	 Website & Facebook group
	 belfairsmethodistchurch@gmail.com

	 Alix Froydenlund
	CC Secretary
	 Facebook group
	As above
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The aim of this section of the policy is to ensure a shared vision for your social media use and acts as a record of where your digital presence exists to allow total oversight of all accounts and channels connected to your church. 
You may want to complete this section of the policy alongside your mission plan, reflecting on how your use of social media supports your mission, discipleship and evangelism. 
	How we will use social media 

	Social media objectives:  
How will you use social media? What are your goals? It is important to have a shared understanding of why you are using social media and what you hope to achieve.  
	Social media is to be used to publicise Services and events. To share posts from other groups, to enhance our Eco Church policy. To share relevant posts, from 3rd party sites, that may be relevant to our audience. To share Prayers, positive affirmations, circuit news etc.

	What platforms will you use? 
Which social media platforms will you have a page on, e.g. Facebook, Instagram, X (Twitter), Threads, YouTube etc.? Also, list the names of these official pages and a link here.   
	 
Facebook
https://www.facebook.com/groups/5444501055615153
(3) Belfairs Methodist Church | Facebook

	Community groups and discussion forums, and their moderation. 
Do you have any groups or forums? Here you need to list what groups or forums you have, if they are public or private, their moderators/admins and a brief overview of their purpose.  
	 
Belfairs Methodist Church is a Public Group where members have to request to join and approval must be given by an admin, to post anything other than comments on a published post.

	Moderation policy for third party content, including comment engagement. 
What comments will you respond to and how? What comments and content will you like and re-share?
	 Approval must be given to post anything.  If comments are made on a post, that are deemed offensive, it will be removed.

Any responses will be given in a way as to not undermine the work of Belfairs Methodist Church, and not to cause offence.

	Accessibility guidelines. 
How will you make sure your content is accessible to your audiences? Consider using clear ALT text on images, using subtitles on videos, and ensuring readability of content. Set a standard of accessibility here to avoid confusion around expectations later. Accessibility on social media is frequently changing, so be aware for new opportunities on each platform and be open to hearing the perspectives of those with lived experience.  
	 
We do not have the technology / capability to ensure our posts are accessible to all.
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Each context will have a unique system for their social media oversight – this may involve many people with specific roles, or just one or two people responsible for managing the accounts on behalf of the church on a day-to-day basis. 
Whatever this looks like for you, it is important to have these roles clearly defined and agreed, to avoid any confusion or duplication of work. Consider the security of your social media pages – does everyone currently listed as an Admin need all the access they currently have? As with handing out the keys to your physical church building, being mindful of who has access to what in the digital space is a key part of keeping everyone safe and limiting risks. 
	Social Media Oversight and Controls 

	Account access and social media security management.
 Who has access to social media log in information? What do you have in place to keep passwords secure? 
	Tina Gowers
Alix Froydenlund
Lisa Gowers

Managed on private computers and phones with passwords and/or face ID

	Posting responsibility 
Who is responsible for posting what content? Is one person responsible for all content, or are there specific roles in your team? This ensures everyone’s roles are clear, and prevents any content being missed or duplicated. 
	Tina Gowers

Alix Froydenlund (recurring post for new members only)

Lisa Gowers – Occasional posting re Boys’ Brigade

	Approval policy 
Will any posts require approval? If so, what kind of content? Who can give approval? 
	
Approval by admin if relevant to our audience.

	Content reviewing and moderation responsibility 
Will anyone regularly review content? If so, who? 
	
Tina Gowers - daily

	Deletion of content
 Who can delete content and in what circumstances?
	
Admin – if deemed irrelevant or offensive.
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As the voice of your church, it is important that all the content shared from church accounts follow a clear, consistent tone of voice, which is recognisable and reflects your values. By setting an agreed tone of voice and codes of conduct, you can feel more confident in posting on behalf of the church and strengthen relationships with your audiences as you build relationships and trust through your online presence. 
We all have a shared responsibility to keep ourselves and each other safe – including on social media. You may want to complete this section in conversation with your safeguarding officer, to ensure every effort is being made to keep people safe online. 
	Required Conduct for Managing Accounts 

	Codes of conduct, including compliance with relevant laws. 
What will your tone of voice sound like? Are you up to date on policies around copyright laws and GDPR? All content must abide by these laws, so everyone involved in your social media must be confident with them. 
	No photos are displayed so as not to require consent forms / GDPR.
Main admin is also Safeguarding officer.
Any shared posts are from pages / groups who allow sharing and, therefore, should have consent for sharing. All posts are covered under ‘Legitimate Interest’. Any named people have given consent i.e. Preaching Ministers, Local Preachers etc.

	Rules around interactions with Children and Young People and Vulnerable People
 Are people involved in your social media DBS Checked? How will you respond to a safeguarding concern raised on social media? How will you gather and store consent for photos of children and young people? How will you store photographs of children and young people? How will you respond to DMs and comments from young people? You should not identify or tag children and young people in photos, how will you respond if a young person tags or identifies themselves in a comment?
	Children, Young People and Vulnerable adults may join our group.
No photos are published so that we do not have to gain written consent.
If there was a Safeguarding concern raised, it would be dealt with in accordance with our Safeguarding Policy / by Anthea Meek (Safeguarding officer for disclosures)
IF we receive a comment from a known child / young person, it will be allowed if it is acceptable.  With regard to a DM, it would depend on the request i.e. general information is acceptable, a safeguarding concern / request to meet etc would be reported, parents informed and child removed from group.

	Staff learning and development around social media and safeguarding
 How will you ensure people involved in sharing social media content are confident in using digital platforms and upholding safeguarding practices? 
	 All admins have undertaken Safeguarding training.

	Policy for upholding codes of conduct 
How will you check if the policy is being followed and act if it is breached?
	Admins to review annually or if a concern is raised.
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	Relationship to other policies

	Relationship with safeguarding policies and risk assessments
 Where can you find these policies? How are these policies shared with people who share content on social media?
	On our website, Church foyer notice boards and policy / assessments folder.



	Guidelines on personal social media use by employees and volunteers
 How will you ask people who have access to your social media to separate their personal social media from the work accounts? How should team members behave on their personal social media?
	Personal social media are separate from the Church Facebook group.  Whilst admins should behave with courtesy and respect at all times, the church cannot be held responsible for personal posts.  IF there was a concern raised, this would be dealt with accordingly i.e. member / admin removed from the group.

	Guidelines on political social media content 
As a charity, we can ‘campaign to achieve our purposes, but we can’t have a political purpose or undertake any political activity that is not relevant to our charitable purpose.’ (Government Guidance: Campaigning and political activity guidance for charities (CC9)) https://www.gov.uk/government/publications/speaking-out-guidance-on-campaigning-and-political-activity-by-charities-cc9. Look to official Methodist Church and JPIT statements for guidance on sharing political content. In what circumstances will you share political content, and how will you ensure all legal and Connexional guidelines are followed?

	As a charity, we can ‘campaign to achieve our purposes, but we can’t have a political purpose or undertake any political activity that is not relevant to our charitable purpose.’ (Government Guidance: Campaigning and political activity guidance for charities (CC9)) https://www.gov.uk/government/publications/speaking-out-guidance-on-campaigning-and-political-activity-by-charities-cc9 . 
 
We will look to official Methodist Church and JPIT statements for guidance on sharing political content

(This was pre-filled but fully agree with.)
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While we hope you will never need to use this, it is best to be prepared. Social media moves fast, which can be helpful in many ways, but also introduces greater risk of issues escalating into a crisis quickly. 
The nature of social media means that complaints are visible and can escalate quickly. This section of the policy ensures you can catch any issues or problems early, and act quickly and confidently following the policy.  If you are unsure or need any additional support, reach out to the Media Team or Digital Team of the Connexional Team. 

	Responding to incidents 

	Who can amend or delete content, and in what circumstances
When will you edit or delete content you have shared? Can anyone make edits or delete content or do they have to seek permission, and if so from who?
	Any admin.

	Involvement of Connexional Team
When will members of the team need to be involved in social media matters? Who will be contacted first, and what will your protocol to escalate issues be? 
	If it is deemed necessary or we require assistance before responding.
Admin to telephone, if possible, or email Connexional team.

	Responding to complaints and criticism on social media.
Will you respond to complaints and criticism on social media? If yes, will you reply and who has responsibility to do so? Will there be any permissionsneeded before responding to complaints and criticism?
	Respond calmly or remove the post to avoid any further criticism.
 

	Policy on receiving abusive messages, including support of staff receiving abusive messages.
Who can the team approach if they are subject to online abuse? What support is available for them? What action will you take to prevent this continuing?
	Our admins have a very good pastoral team that we can speak to. 

	Social media crisis protocol
It is important to have a clear plan on how to identify and respond to a social media crisis. If the crisis is beyond your capacity to manage or has the potential to cause reputational damage to The Methodist Church, the Connexional Digital Team should be contacted for advice. 
	Having dealt with the fallout of our MP being murdered on our premises, and the influx of emails, press intrusion etc, we are confident that we can deal with a social media crisis.

	Reporting serious incidents to the Charity Commission 


	The Charity Commission recommends charities should report an incident if it results in or risks significant: 
· Harm to people who come into contact with The Methodist Church through our work, including safeguarding incidents.
· Loss of Methodist Church money or assets 
· Damage to Methodist Church property 
· Harm to The Methodist Church’s work or reputation. 
Full information on when and how to report an incident to the Charity Commission can be found at https://www.gov.uk/guidance/how-to-report-a-serious-incident-in-your-charity
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	Important links and contacts 

	The Charity Commission Social Media Guidance 
	https://www.gov.uk/government/publications/charities-and-social-media/charities-and-social-media 

	How to report a serious incident in your charity 
	https://www.gov.uk/guidance/how-to-report-a-serious-incident-in-your-charity

	The Charity Commission guidance on political content for Charities 
	https://www.gov.uk/guidance/political-activity-and-campaigning-by-charities 

	The Methodist Church Digital Church web pages
	https://www.methodist.org.uk/for-churches/digital-church/ 

	The Methodist Church Communications Team contacts
	digital@methodistchurch.org.uk



To be ratified at the Church Council – October 2026
	
	
	



